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ECONOMIC IMPACT OF DISABILITY TRAVEL REACHES $58.7 BILLION
New Nationwide Research from Open Doors Organization
Chicago, IL, October 28, 2020 – The Open Doors Organization (ODO) today released key findings from its
2020 Market Study on Adult Travelers with Disabilities. The nationwide survey was conducted by The
Harris Poll as a follow-up to ODO’s previous studies of 2002, 2005, and 2015. The new data shows that
the disability travel market has a greater economic impact on the travel industry than ever before.
In the past two years (2018-19), more than 27 million travelers with disabilities took a total of 81 million
trips, spending $58.7 billion on their own travel alone (up from $34.6 billion in 2015). As Eric Lipp, ODO
Executive Director, noted in his remarks at the 2020 TTRA Marketing Outlook Forum, “The true economic
impact is higher, potentially even double, since people with disabilities typically travel with one or more
other adults.”
While each industry segment saw an increase in travel frequency and spending since the 2015 study,
aviation has shown the most growth. In the past two years, nearly 15 million people with disabilities took
29.6 million trips by air. This alone generated $11 billion in spending (up from $9 billion in 2015).
Recognizing the importance of this market, the International Air Transport Association (IATA), supported
by ODO, just this week held its Second Global Accessibility Symposium with the aim of creating a more
equitable, inclusive passenger experience post-pandemic.
In addition to shedding light on general travel patterns, frequency, and spending by American adults with
disabilities, the ODO Market Study once again provides details on air travel, cruise travel, ground
transportation (including rideshare services), the use of the Internet, mobile devices and assistive
equipment, and the most popular destinations nationally and internationally.
The study also asked respondents about their plans to travel after the COVID-19 crisis has ended including
when they plan to travel again and how likely they are to participate in activities such as staying at a hotel,
taking a flight, and visiting cultural institutions.
The 2020 Market Study is available for pre-order by visiting www.opendoorsnfp.org or by email at
Info@opendoorsnfp.org.
About the Research
The 2020 Market Survey was conducted online and by telephone by The Harris Poll on behalf of Open
Doors Organization between June 1 and July 9, 2020, among 1,100 US adults 18+ who have a
a disability, defined as: blindness, deafness, or a condition that substantially limits one or more basic
physical activities such as walking, climbing stairs, reaching, lifting or carrying. Results were weighted by
education, age by sex, race/ethnicity, region, income, household size, marital status, disability type,
phone status, and propensity to be online to align them with their actual proportions in the population.

The Open Doors Organization is a non-profit organization founded for the purpose of teaching businesses
how to succeed in the disability market and make their goods and services accessible to people with
disabilities.
The Harris Poll is one of the longest running surveys in the U.S. tracking public opinion, motivations and
social sentiment since 1963 that is now part of Harris Insights & Analytics, a global consulting and market
research firm that delivers social intelligence for transformational times. To learn more, please
visit www.theharrispoll.com.
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